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Who will be tomorrows tourist?
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Basics
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. Tourlsm contributes NZ $21.7bn to the
economy, with domestic tourism
representing NZ $12.4bn and international
tourism NZ $9.3bn in 2009

e Australia, UK, USA, Japan and USA
represent 70% of all international arrivals

e 100% Pure New Zealand is the worlds
most successful tourism brand

e Tourism represents 9.1% of GDP and
9.6% of employment




'
!

What brings tourists here? “d
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Multi Cultured, Older and
Knowledgeable

Female, Liberal and Identity




* In Japan 30% of
online travel agents
report 30% of hotel
bookings coming via
mobile phones on the
day of arrival (Hatton
2009)

Augmented audio and visual recognition
technology means that a smartphone with a
camera can recognise the environment and
provide information
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Flatters & Wilmott 2009 Programme
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