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• Tourism contributes NZ $21.7bn to the 
economy, with domestic tourism 
representing NZ $12.4bn and international 
tourism NZ $9.3bn in 2009

• Australia, UK, USA, Japan and USA 
represent 70% of all international arrivals

• 100% Pure New Zealand is the worlds 
most successful tourism brand

• Tourism represents 9.1% of GDP and 
9.6% of employment

Basics
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What brings tourists here?
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The World in 2050

Resources

Wealth

Technology
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World Wealth

� � � � � � � � � � � 	 � 
 � � � 
 � � � � � � �� ���
���
���������
�������������
�����

����� ��� �����
��� ��� �����
����� ��	 �����
�� �� ��� ����
!��"�
 ��� �
�

#�$��� ��� ��
	
�������%�����& ��� �		�
���&��' ��� ����
(����� ��� ����
�	���� ��� ��	�
)	�*�' ��� ����
������ ��� ����
��������� ��� �	��
%���� ��� ����
���
' ��� ���

��	������+�� ��� ���	
�	����
�� ��	 ����
��	����,���� ��� �	�	
��������� ��� ����

Dadush & Stancil 2010



4

FutureMaker - Research 
Programme

7

World Wealth
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Net Gen by Population
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Technology
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Resources
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Who will be tomorrows tourist?

Fluid identity

Simplicity
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Fluid identity
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Multi Cultured, Older and 
Knowledgeable
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Female, Liberal and Identity
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• In Japan 30% of 
online travel agents 
report 30% of hotel 
bookings coming via 
mobile phones on the 
day of arrival (Hatton 
2009)

Augmented audio and visual recognition
technology means that a smartphone with a
camera can recognise the environment and 
provide information
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Flatters & Wilmott 2009
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Simplicity

Paul Flatters – Trajectory Group

Research by the Trajectory 
Group (Flatters & Wilmott 2009) 
highlights that affluent 
consumers have revealed 
mounting dissatisfaction with 
excessive consumption. Many 
desire a wholesome and less 
wasteful life.  As such, there is a 
desire to get back to nature, 
something that is tranquil, basic, 
rooted, human and simple 
(Yeoman 2008). As a 
consequence, the desire for 
more authentic and simple 
luxury experiences accelerates. 

Yeoman 2010
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The Authentic Tourist

• Ethical 
• Natural
• Honest
• Simple
• Beautiful
• Rooted
• Human
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Discretionary Thrift
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Who will be tomorrows tourist?

• What will New Zealand tourism look like in 
2050?

• Scenarios for the future based upon
– The world
– New Zealand
– Tourism demand and supply
– The future tourist
– www.tourism2050.com


